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training, interview rehearsals and crisis 
communications. The firm was co-
founded in 2003 by managing director 
Rachel Pendered, 46, and creative 
director Mark Killick, 61, who both 
previously worked at the BBC. The 
company now has five offices across 
London, Glasgow and Zurich; sales 
reached £12.6m in the year to March, 
mainly thanks to referrals.

79 Real Wrap Co. 44.16%
Food-to-go manufacturer
During national and local lockdowns, 
this food producer teamed up with 
councils to provide recipe boxes for low-
income households. The company was 
founded in 2012 by childhood friends 
Jason Howell, 34, and Phillippe Gill, 31, 
who started out making sandwiches for 
university cafés. Since then, it has 
supplied sandwiches, wraps and hot 
food to clients ranging from airlines to 
Premier League football clubs. Most of 
its revenue comes from contracts with 
schools, universities and NHS hospitals 
— the latter represents a third of its 
business. It produced more than 15 
million sandwiches in 2019, and sales hit 
£10.9m in the year to March.

80 BrewDog 44.08%
Brewery
Founded in 2007 by James Watt and 
Martin Dickie, both 38, this Scottish 
brewer is making an unprecedented 
ninth consecutive appearance on Fast 
Track 100. When the pandemic first 
forced it to close its 102 BrewDog bars 
around the world in March, its breweries 
started making hand sanitiser instead, 
donating more than £1m worth to 
healthcare charities, key workers and 
the NHS. In August it announced that it 
had become carbon-negative through 
offsetting, and that it had bought 2,050 
acres in the Scottish Highlands where it 
will create the BrewDog Forest, planting 
one million trees over the next three 
years. Sales reached £214.9m in 2019. 

81 ME+EM 43.57%
Fashion retailer
As lockdowns temporarily closed its 
seven central London stores and 
Selfridges concession, this women’s 
fashion retailer targeted overseas 
customers on a large scale for the first 
time — and saw success in America, 
Europe and Australia. It says its flexible 
supply chain has enabled it to adapt to 
changes in its customers’ lifestyles 
during the pandemic. Founded in 2009 
by chief executive Clare Hornby, 51, the 
company had sales of £16.7m in the year 
to January. In 2017 it raised £1.3m on 
Crowdcube, and has also received 
investment from Pembroke VCT,
among others.

and increased its production of canned 
beer. Its pale ales have quirky names 
such as Neck Oil and Nanobot, with 
Lazer Crush being its alcohol-free 
version. Founder Logan Plant, 41 — son 
of Led Zeppelin frontman Robert Plant — 
brewed his first beer in a rice pan in 2011. 
In 2018, Heineken bought a £40m 
minority stake to fund its new 129,000 
sq ft Beaverworld brewery in north 
London, which opened in August. Sales 
reached £35.2m in the year to March.

66 OMG How Cheap 48.73%
Online stationery retailer
Managing director David Field, 57, 
started out by selling imported goods 
from China at local car boot sales in 2011. 
The Colchester-based company now 
sells stationery and craft items such as 
pens, pencils, watercolours and brushes 
via Amazon and eBay and through its 
own website. Stocked brands include Bic 
and Staedtler, and sales grew to £9.5m in 
the year to February, helped by 
international growth, which accounts 
for 13% of sales. Since March, it has 
increased staff numbers by 20 to cope 
with increasing demand.

67 Cult Beauty 48.57%
Online beauty retailer
Skincare sales are up 157% year-on-year 
at this London-based online beauty 
retailer, and products such as hand 
sanitiser, moisturiser and lip balm 
quickly sold out when Covid-19 struck. 
Cult Beauty was founded in 2008 by 
Alexia Inge, 43, and Jessica DeLuca, 45, 
who created a website to sell only make-
up and skincare ranges that passed their 
rigorous selection process. Three years 
later, they were joined by former Net-a-
Porter executive Murray Salmon, 49, 
who invested and became Inge’s co-chief 
executive. The company stocks 
established brands such as Charlotte 
Tilbury as well as emerging labels 
including Huda Beauty. Revenue 
increased to £123.4m in the year to May.

68 Symprove 47.64%
Gut health drinks-maker
Barry Smith, 70, saw his animals get 
healthier after they ate germinated 
barley grains, so he created a product to 
help humans in the same way. He 
founded Symprove in 2002 and its 
probiotic drinks, manufactured at its 

headquarters in Farnham, are popular 
with sufferers of irritable bowel 
syndrome. Sales hit £7.5m last year 
under chief executive Mike Butler, 
60, and more recently, the company 
reported a record 50% rise in 
customers in May compared with 
2019, as people increasingly reflected 
on their health and wellbeing. Two 
months later, private equity firm bd-
capital took a majority stake for an 
undisclosed sum.

69 Grenade 46.89%
Sports nutrition brand
Professional athletes, fitness enthusiasts 
and military personnel in more than 100 
countries consume Grenade’s sports 
performance and low-sugar bars and 
drinks, helping sales reach £52.5m in 
2019. Since March, the company has 
been delivering to frontline NHS staff, 
and reports that overall demand is up for 
its long-life food products — it says it now 
sells more than 140,000 protein bars a 
day. The Solihull firm is led by Alan 
Barratt, 44, who co-founded the 
business in 2009; in 2017, private equity 
firm Lion Capital acquired a majority 
stake in a deal valuing Grenade at £72m.

70 White Stores 46.32%
Garden furniture retailer
This Essex-based company’s sales rose 
by 88% in the year to August to £23.3m, 
of which £10m was generated in May and 
June alone, when it had to run 7am-
10pm warehouse shifts to keep up with 
demand. Along with rattan, metal and 
fabric outdoor furniture, the company 
sells other garden products, such as 
barbecues and outdoor Christmas lights, 
as well as dining sets. Managing director 
James Whiteley, 35, founded the firm in 
2008; it now has six stores in the south 
of England — including the UK’s biggest 
garden furniture showroom, in Essex.

71 Davies Group 45.18%
Specialist professional services
With roots in Lloyd’s insurance market, 
this firm, founded in 1968, provides 
outsourced operations, technology and 
consultancy services to insurers such as 
Aon, Bupa and Marsh. It is majority-
owned by American private equity firm 
HGGC, which sold a stake to Canada’s 
AIMCo last year for an undisclosed 
amount. Under group chief executive 

Dan Saulter, 42, sales to June this year 
reached £168.5m, boosted by a string of 
acquisitions in 2019 and 2020. Its claims 
management division has continued to 
operate throughout the pandemic, with 
more than 90% of staff currently 
working from home.

72 Technoworld 45.13%
Online computer retailer
Technoworld sold 72% more laptops 
from April to September than in the 
same period the previous year, as 
customers were required to work 
from home. It set up four new 
warehouses to cope with the rise in 
inventory and to help speed up logistics. 
The company also provides servers, 
printers and other equipment; popular 
brands include HP, Lenovo and 
Microsoft. Based in northwest London, it 
has sold over one million devices since it 
was founded in 1995 by Paresh Pau, 54, 
who oversaw sales of £84.4m in the year 
to September.

73 EU Automation 45.00%
Machine parts supplier
Coca-Cola, Rolls-Royce and Airbus have 
all ordered replacement parts from this 
firm, which supplies 37,000 customers 
in 156 countries and racked up sales of 
£66.1m in the year to March. The 
company has depots in Stafford, 
Frankfurt, Chicago and Singapore, and 
uses its own technology platform to 
locate and ship the parts its clients need. 
Directors Andrew Nickless, 40, Darren 
Halford, 38, and Jonathan Wilkins, 41, 
acquired a majority stake in the business 
in a management buyout last year. It has 
hired an additional 32 staff since June.

74 Clarity Environmental 44.73%
Environmental compliance services
Clarity Environmental helps 
businesses — such as those in retail 
and food production — meet 
increasingly stringent government 
recycling and environmental 
regulations. Since launching in 2002, the 
Brighton-based company has supplied 
packaging recovery notes: the 
certificates needed by packaging 
producers as evidence of their recycling. 
More recently it has expanded its 
services to include environmental 
compliance schemes, scrap battery 
collection and converting waste into 

fuel. Sales reached £35.5m last year 
under founder and managing director 
David Honcoop, 47, and it donated more 
than £17,000 to charities affected by the 
Covid-19 crisis.

75 Vegware 44.58%
Compostable packaging maker
This Edinburgh firm says that its eco-
friendly disposable cutlery and food 
containers have helped businesses, 
restaurants and schools become more 
Covid-secure without harming the 
environment. It uses plant-based 
materials such as wood pulp and sugar 
cane to create 300-plus compostable 
products, ranging from coffee cups to 
food boxes. Chief executive Joe Frankel, 
44, started the firm in 2006. It has 
overseas bases in America, Australia and 
Hong Kong and distributes to 70 
countries worldwide, with sales 
reaching £45.9m in the year to January.

76 Anthesis Group 44.40%
Sustainability consultancy
This employee-owned consultancy
helps clients such as Tesco, Nestlé and 
Amazon develop and reach their 
sustainability goals. Formed in 2013,
the London-based company earned
net revenues of £27.7m in 2019, boosted 
by its acquisitions of the Spanish
agency Lavola and the UK consultancy 
GoodBrand the same year. The group 
has offices in 16 countries, including 
China, Brazil and Germany, and
secured 30 new clients during the first 
national lockdown, without the loss of 
any contracts. Co-founder and chief 
executive Stuart McLachlan, 53, leads 
the group.

77 Velocity Commerce 44.26%
Online marketplace specialist
As an e-commerce specialist, this 
Cambridge company was in a good 
position to weather the pandemic, 
although it says disruption to its Asian 
supply chain created challenges. PJ 
Scott, 37, and Eddie Latham, 35, 
founded the firm in 2013 as an online 
seller of clearance stock such as laptop 
bags. It has since diversified, offering a 
consultancy service to clients including 
Hoover and the water filter-maker Brita 
that want to increase their exposure
and sales on platforms such as Amazon 
and eBay. It also designs and 
manufactures home audio products 
under its Majority brand. Total sales 
reached £21.5m in 2019.

78 Media Zoo 44.25%
Creative digital agency
Ikea, Amazon and Lego have all used this 
creative digital agency, which produces 
film, PR and training materials for its 
clients. Other services include media 

Rugby star James Haskell rides a tank in the colours of sports nutrition brand Grenade (No 69) in a protest against gyms closing in the November lockdown

62 Brisant Secure 52.99%
Lock and handle supplier
This firm’s locks are designed to be 
impenetrable. The West Yorkshire-based 
company is run by joint chief executives 
Steve Stewart, 54, who founded it in 
2011, and Nick Dutton, 50, who joined in 
2014. It offers conventional and smart 
locks, as well as door handles, under 
brands including Ultion and Sweet. Sales 
hit £12.7m in 2019. Forced to furlough 
95% of staff in the first national 
lockdown, sales returned to pre-Covid 
levels in the summer. Demand has 
continued to grow, allowing the 
company to keep on all staff during last 
month’s lockdown.

63 Harrison Bathrooms 50.14%
Bathroom wholesaler
Founder James Harrison, 38, started this 
bathroom business in 2013, continuing a 
family tradition: his father, grandfather 
and great-grandfather all worked in the 
sector. Based in Keighley in West 
Yorkshire, the firm supplies UK retailers 
and plumbing merchants with products 
from its Scudo-branded catalogue, 
including freestanding baths and stone 
basins. Revenue grew to an annualised 
£18.6m last year, helped by investment 
in trade shows and the appointment of a 
new commercial director. Sales almost 
came to a standstill in April, but in July 
the company had its best month ever as 
a home renovation boom took off.

64 Easy Bathrooms 49.98%
Bathroom retailer
This bathroom and tile retailer will have 
70 showrooms by the start of 2021 — 
more than any other bathroom retailer 
in the UK, it says — after opening nearly 
20 new stores since June. The West 
Yorkshire firm says that bathrooms are 
being renovated more often, particularly 
due to Covid-19, as spending on holidays 
has been reined in and people have 
more time on their hands. It hit revenues 
of £33.3m in 2019 under managing 
director Craig Waddington, 44, who 
started the business in 2013, and is 
targeting a total of 120 showrooms 
within the next three years.

65 Beavertown Brewery 49.42%
Brewery
During the first national lockdown, this 
craft brewer pivoted to selling online 
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companies have faced severe 
tests of their viability. Some 
entrepreneurs have had to 
lay off staff who are friends, 
or wind up their businesses. 
But for those that have made 
difficult adjustments and 
pulled through, there will be 
a benefit: their companies 
will be in a stronger position 
to attract investment once 
markets revive. Many sectors 
will have undergone 
irreversible change, yet this 
is generally a catalyst for 
entrepreneurial activity, so 
we remain optimistic.

The new year is sure to 
involve yet more uncertainty, 
driven by both the pandemic 
and Brexit. However, UK 
entrepreneurs are adept at 
navigating challenges as they 
materialise, and spotting 
opportunities in turbulent 
times. Congratulations to all 
on this year’s league table, 
who have more than earned 
the chance to relax, for a few 
days at least, this Christmas.

Tom Salvesen is head of 
corporate broking & equity 
capital markets at N+1 Singer 

rocket from 60,000 to more 
than 100,000 during the 
pandemic. A 10 Fast Track 
Ones to Watch company in 
2018, the company launched 
a “flower bond”, which pays 
interest in cash or flowers, in 
October, and raised more 
than £4.5m in six weeks. 

On the equity side, in 
August, Gymshark (No 23), 
the eight-year-old Solihull 
fitness clothing brand and 
former Fast Track 100 No 1, 
sold a 21% stake to American 
private equity firm General 
Atlantic, achieving a £1bn 
valuation.

While talk of IPOs 
evaporated in the spring, by 
the end of the summer it had 
resumed, with companies 
getting in touch to explore 
the process as investors 
looked for new growth 
companies to back. These 
include the clinical 
diagnostics firm Verici Dx, 
which N+1 Singer floated on 
London’s AIM last month; 
the shares have risen more 
than 150% since their debut.

Across the whole of UK 
business this year, many 

With a well-developed 
and responsive financial 
ecosystem that supports 
innovation, UK 
entrepreneurs have been 
able to call on a range of 
funding options as this 
unpredictable year has 
unfolded.

Take Freddie’s Flowers in
southwest London, which 
delivers flowers weekly and 
has seen its subscriber base 

enabled companies to 
manage sharp revenue falls, 
but there has also been 
fundraising to support 
growth. Investment banks 
such as N+1 Singer have acted 
rapidly to advise and help 
fund ambitious growth 
companies, even when 
working remotely: we took 
our fastest fundraising this 
year from idea to execution 
in just six days. 

including Sigma Sports’ co-
founders Jason Turner and 
Ian Whittingham — have 
acted quickly and 
confidently this year, and 
investors have been keen to 
back them. In the first three 
quarters of this year, £32bn 
of equity was issued on the 
London Stock Exchange, an 
increase of 36% on the same 
period last year. 

Some of this capital 

Jason Turner and Ian Whittingham, co-founders of sports retailer Sigma Sports (No 95)

ways, and an increased 
willingness to buy tiles 
online is just one of them. As 
the country looks for 
socially-distanced exercise 
and recreation, cycling has 
boomed — and again an agile 
Fast Track 100 company, led 
by seasoned experts, has 
been able to respond.

At cycling retailer Sigma 
Sports (No 95), based in 
southwest London, sales of 
its entry-level bikes rose 
677% year-on-year in April. 
Having invested heavily in its 
online operations, and with a 
reputation for customer 
service, in May it launched a 
new website that allowed live 
chat and video consultations 
with its sales staff.

Since the pandemic struck
it has opened a new 
warehouse in Lincolnshire, 
added a second store — in 
Rutland — and recruited 30 
staff, while also unveiling a 
clothing brand called 
Universal Colours. It expects 
sales to rise 72% to £58m
this year.

Many UK entrepreneurs 
and business leaders — 

This year has brought 
extraordinary challenges for 
private businesses, and we 
have been impressed by the 
resilient performance of the 
UK’s entrepreneurs. For 
some it has brought new 
opportunities within reach, 
for others the pandemic has 
resulted in a hard-headed 
focus on survival.

For Fast Track 100 
companies, the likelihood is 
that robust foundations for 
growth were in place long 
before this crisis. Take Tile 
Mountain (No 53), the 
innovative Stoke-on-Trent 
retailer. Founded in 2013, it 

has blazed a trail by selling 
tiles online, achieving growth
of 58% a year over the past 
three years to reach sales of 
£34.3m in 2019.

Chairman Mo Iqbal and 
managing director Jeremy 
Harris, industry veterans, 
had invested in a new £10m 
warehouse and HQ in 2017, 
and were already automating 
processes to improve 
efficiency and using data to 
predict consumer trends. It 
meant that when lockdown 
saw customers start to 
renovate their properties, 
Tile Mountain could deliver 
the tiles they needed direct.

It is predicting substantial
sales growth this year, having 
in June opened a third 
showroom, in Birmingham, 
then in September extending 
its sponsorship deal with 
Championship football side 
Stoke City. It is the story of a 
confident, well-run company 
with a strong business model 
that has been able to shine 
during the pandemic as 
demand rose for its wares.

Consumer behaviour has
been transformed in myriad 

TOM SALVESEN
N+1 SINGER

Skilfully-run firms 
are growing, taking 
tough decisions 
— and attracting 
investors

Entrepreneurs are stepping up in challenging times
EWAN THACKER


